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Type of Tick  Type of Tick  Comments
Advocacy box Advocacy Box

Public Private

Constant Limited duration

With partners Alone

Affective Rational

Many Few

Loud/noisy Silent

Broad Targeted

Customised Pre-defined




aBOKacu KamnaHug

Listed below are different types of advocacy campaigns and columns for you to assess
their impacts through strengths and weaknesses.
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Type of Adv.
Campaign

Strengths

Weaknesses

Public:
Media

Church

Social Media

Utilizing legal system

Grassroots organizing

Private:
Govt. lobbying

Private sector
lobbying

1 on 1 efforts

NGO
Management
School
Switzerland
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MeToabl BO34eNCTBuUS

‘ . * Text is an amalgamation from ICRC readings and ALNAP “Protection”

1. Pa3zobnaydeHue

2. Mobunusauus

3. YoexaeHue

4. HapawwuBaHue lNoTeHUMana

5. 3amelleHue
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PP NHnumauma Megua/Sa0BoKacu
NccnepoBanmn: 9 Laros

1. lNpexae 4eM Bbl HA4YHETE

e Pa3paboTante nnaH AENCTBMU 1 NOAYMAUTE O BO3MOXKHbIX

napTHepax[byabTe rotoBbl B Nt060e BpeMsi BHECTU U3MEHEHUS B Ball
NnnaH]

2. AHann3 noTpebHocTen

e 3abnaroBpeMeHHasi OLleHKa PUCKOB Kak ans beHeduunapos, Tak U ans
BaLLEN OpraHn3aumm

3. Lenun v 3apaumn
e Cdopmynupymnte «YMHbIE» uenun n 3agaum

e 3aaayv AOMKHbI 6bITb HaNpaBneHbl Ha U3MEHEHWNE N YCOBEPLUEHCTBOBAHUE
MOJIMTUKN N YCTPOUCTBA OpraHmn3aLmm

4. LleneBaq rpynna HaceneHus

e [1nsa TOro ytobbl BHECTN U3MEHEHMS, O3HAKOMBTECH C NPOLIeccamMm
MPUHATUSA pELLEHN
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PP NHnumauma Megua/Sa0BoKacu
NccnepoBanmn: 9 Laros

5. OnpepenuTte Balwnx eANHOMbILWIEHHUKOB M OMMOHEHTOB
e PaccMoTpuTe BO3MOXHbBIM BapuaHT KOanuummn/CoOBMECTHOIO 34BOKacH
6. NHdopMMpoBaHue

e HanuwwuTe 3¢pdekTnBHOE cooblieHne 06 oXXnaaeMblX N3MEHEHUAX

e HyXHO, 4TObbI Balle coobLieHne MOrno HbiTb MPUMEHEHO K Pa3HbIM
ayaAUTOPUSAM

7. Oxxnpaemble pesynbTaThl

e [lnaH pencrtBum — Kt10? Yt0? Moe? Koraa? Kak?

e [IpenocTtaBbTe BO3MOXHOCTU AN AEATENbHOCTU 34BOKACH
8. MNpuBeanTe NnaH B Aencrane

e BbinonHWTe cTpaTernto 3gBokacu
9. MNMpoBeanTe MOHUTOPUHI W OLIEHKY Ballero rnsjaHa

e OueHuTe BNnsIHME HaMepeHHbIX N HENPEAHAMEPEHHbIX CTpaTeFMVI 3ABOKaACH
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® ® ® | Ownbkn D0B0KaCU

N3b6eranTe nycTroro coTpsicaHns Bo3ayxa, T.K. OHO
pacTpavunBaEeT BallM CUSIbl U MOXET CTaTb YObITKOM ANns
Balumnx 6eHeduumapoB. bonee Toro, OHO MOXET OCTaBUTb
JIOXKHOE CO3HaHME BbINOSIHEHNS AEUCTBUSA paan AEUCTBUS.

Bceraa crapanTecb paccunMTaTb BO3MOXHbIE MEPbI
BO31EUCTBUA
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